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1. allows the assignment offeaturcs to aclass on the basis of athibute
values.

A. Classification
B. Rctdcval
C. Crcncralization
D. Estimalion
Ans: Classihcation

Cl lassiilcatioll
Retrieval
Ciereralization
Ustimation

Ans: Retrieval

Iunctiorx allowthe selective search of data.

linctions alb\& thc calculation of djstalccs. lengths. orarcas
Classification
Rctricval
(;cnc raliTxtion
Measurement

Arsr Measuremelt

t'nri,.l^)'

in distinct \ays
A. Classifioation
B. Retrieval

1

B,
C,

D,

3, is a firnction that joins ditrerent clas ses ofobje cts with comrnon
chamrtedstics to a highe r le ve I generalize d clas s .

A. Classification
B. Ret eval
C. Generalization
D. Estimalion

Ans: Generalization

5. lirnction allows the combinalio[ oftuo (or more) spatia] data la].eN
comparing them position by position, emd treating :r,'eas ofoverlap and of non-ovcrlap

4.

B,
C.
D,



C. Creneralization

D. Overlay
Ans: Overlay

7. Which ne ighbourhood fimction detemines aspatial envelope (buffer) arcund give
fe alule I

A. Buffer zone geneBtion
B. Overlay
C. Classification
D. Ret eval
Ans: BuITer zone generatiln

8. Computation that can be performed by topogmphic function is
A. Detemrination of slope angle, length, aspect.
B- Dcte.mination of slope triangle
C. Detemination of slope dah
D. Determinalion of slope zone

Ans: Determination of slope angle, length, aspect.

9. Which function *orks on the basis ofnetworks for example road networks, rater
co urs e s in co as tal zone s, and communication line s in mobile te le phony?

A. Cormectivity
B. Overlay
C. Classihcarion
D. Retrieval

flmction.

A. Connectivity
B. Overlay
C. Classification
D. Retrieval

Ans: Connectivity

I l. Se zfch f,rnction, bulL r z]ne ge ne ration. inte rpolation and topographio function arc
a part of

A. Ovcrlay

I

Tt:..,!a

B. Classif-rcation

flmction.

6. Which function e valuate s the characte dstics ofan arc a s ulro unding fe atue ,s

locationl
A. Neighbowhood
B. Overlay
C. Classification
D. Retrieval
Ans: Nethbourhood

Ans: Connectivity

10. Contiguity function, network analltic imction and visibility f,nction are a part of



C. Rctrieval
D. Ncighborhood

Ans: Neighborhood

12

B,
C.
D,

Distance bet$'c cn tlvo lLatu]e points sayp a.1d q, is calculatcd

Root mean squarc error
Plthagoroan distance flmction
Regression
Integration

Ans: P],thagorean distance firnctbn

13. _ is ate chnique ofpurposeftlly rcmoving detail fom an input data set to rc

veal importa{t pattems of spatial distrihtion.
A. Classihcation
B. Regession
C. Retrieval
D. derivation

Ans: Classilrcation

Ans: Automatic & User conlrolled

15. In _ classifcatiotr user only speciies the number of class es in the output
data set and system autonatically detemines the class brcak points.

A. Automatic

B. User controlled
C. SraLic

D. Dyaanic

Ans: Automatic

I 6. Two main te chnique s o fde te rmining clas s he ak po ints in aulomatic

c las s iication are

A. Equal vafue & Equal occulrence
B. Equal inleNal & Equal fiequency
C. Equal phase & Equal frequercy
D. Equai interval & Equal phase

J,

Ans: Equal intei'val & Equal frequency

11. 'l1pe of cl:ssif,cation is
A. Automatic & User controlled
B. Rcgrcssion and Integlation
C. Staiic dnd d),namic
D. Dcrivation itrd classification
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Ql. _is the process of checking aur verit ing the credentials, data or infomation to
confirm their credibility and acouracy.
A) Vedfication
B) Validation
C) Declaration
D) SDLC
Ans: A) Verification

Q2. Static veification involves_of the code before its execution
A) System
B) Components
C) lnspection
D) Verification
Ans: C) Inspection

Q3. ------ dynamic verification execute test data on the software, to access theiI Behaviour olthe
software.
A) Methodology
B) Behar iour
C) Test Phase
D) Dynamic
Ans: C) Test Phase

Q5. such as database, operating system etc,may be needed durhg sofFirare installation
A) Testing Updation
B) Prerequisites
C) Readiness Review
D) Un-installation Testing

Ans: B) Prerequisites

Q6. Any application is , allthe associated files should be removed from the disk.
A) Installed 2c

N,/,ASAR,
KAIyAN

Q4. The rcquirements Are Nol Lost during implementation is called as

A) Walldhrcugh
B) Revielv
C) Requiremcnt rracing
D) Requirement analysis
Ans: C)Requirement tracing



B) Random
C) Llninstalled
D) Running

Ans: C) Ilninstalled

Q7. Ifall lines qfa code are verified then coverage is said to be
A) 99%
B) s8%
c) 70%
D) t00%
Ans: D) 1007.

QIJ. Assurancc that those
A) Responsible
B) Excculable
C) Variablc
D) Quantifiable

Ans: A)Responsihlc

for the verification techniques are adequately trained.

Q9. Validation is the actual testing peformed on the_ product.
A) Software
B) Hardware
C) Electrical
D) Electronics

Ars: A) Software

Q10. is Iess than 1000/0, ifone outcome is verified with an assumption that al1 other
outcomes will be conect and ifthe ore selected is correct
A) Statement coverage
B) Path coverage
C) Decision coverage
D) No coverage

ADs; C) Decision coverage

Q I 2. The is tested to ensure that i nformation properly flows into and out of thc program
unit under test.
A) Module Inteface
B) Product Interlace
C) Software Interface
D) Hardware Interface.
Ans: A) Mod e Interface

Q13. Boundary Conditions are tested to make sure that the module operates prcperly at
bourdaries established to _.
A) Develop Processing.

,YAsAR,
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Ql1. Sequential activities to be conducted in a workbench are described by the _
A) Requirement Process.
B) Verifi cation Process.
C) Validation Process.
D) Testing Process.
Ans: C) Validation Process
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MULTIPLE CHOICE QUESTIONS:-

1. GST is levied on supplyal goods and services excepl

a)computer
b)f,'lachinery
c)Alcoho c Liquorfor human consumption

d)God&Slver
Ans .c) Alcoholic Liquor for human consumption

, Gsr is leviab e of Pelrol kom

a) 114712017

b) w ll not evied at a I

c) GST wlll be levied from a date notify by GST Co!ncil
d) 1/04,2018

Ans - c) GST will be levied from a date notify by GST Council
3. List lofihe constitution contains matterc in respectofwhich has the excluslve power make law

a) CeniralGovt
b) State Govt

c) Union Govt
d) Central& State Go\4.

Ans. d)CentralGovt
4. Act have beei subsumed ir GST

a)Centra Exercise
b) Propedy Tax

c) GST

d) lncome Tax

Anr -a) Certral Exercise
5. is lndirectTax.

a) Weath
b) Estate Duty

c) GST

d) ncome Tax
Ans.c)IGST

6, CGST

a) CentralGoods afd Servlce Tax

b)Slate Lst
c) Concurrent List

d)Unior List

Ans - a)Central Goods and Service Tax

7. List Ll

a) Sin Goods
b) Union Teritory Goods and Seryice Tax

c) Slate Lst
d) S n Goods
Ans -c) State Li6t

vxAS,AR,
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lndirect Tax

Exam Date



8, IGST

a) Concurrent Llst

b) lntegrated Goods & Seruce Tax

c) State List

d) Concurrent Lisl
An! - b) lntegrated Goods & Service Tax

9 Llstll
a) CentralGoods and Service Tax
b) ConcurrentList
c) State List

d) llnion List

Ans - b) Concurrent List
10. Cess

a) Sin Goods
b) lntegrated goods & Servce Tax

c) State qoods & Servce Tax

d) Un on List

Ans -a) Sin Goods
11, UTGST

a) Union Lst
b) Union Territory qoods & Servce Tax
c) State List
d) Concurrent List

Ans - b) tJnion Territory goods & Service Tax

12, SGST

a) State Goods & Service Tax

b) Central Goods & Service Tax

c) S n Goods
d) Concunent List

Ans - a)State Goods & Service Tax
13. List I

a) State List
b) Llnion List

c) Concurrent List
d) Centra Goods & Service tax
Ans - b)union List

14. Taxes in ndia are levied by_.
a) ConstituUon oi lndia
b) cBEc
C) CBDT

d) Parliament ol ndia

Ans - a)Constitution of lndia
15. GST is a based Tax.

Destination

Manufacturing
Services

d) Entry Tax.

Ans - a) Destination
16 lmportunder GSTwil be considered as

a) lntra State Sale

b) inler State Sae
c) Sourced Based

d) Destination based

Ans - b)inter State Sale

a)

0
c)
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MULTIPLE CHOICE QUESTIONS:
1._refers to a brands obiective (functional) attributes in relation to other

brands.
A)Brand position
B) Product position
C)Brand relationship
D)Brand position and Product position
Answer: Brand position and Product position

2. defines what the brand thinks about the consumer, as per the consumer
A)Brand attitude
B) Brand positioning
C)Brand relationship
D)Brand image
Answer: Brand attitude

3. includes two aspects of a brand - its associations and its personality.
A)Brand attitude
B)Brand positioning
C)Brand relationship
D)Brand image
Answer: Brand image

4. includes all that is linked up in memory about the brand. lt could be specific to
attributes, features, benefits or looks of the brand.
A)Brand attitude
B)Brand Associations
C)Brand relationship
D)Brand image
Answer: Brand Associations

5. includes two visual signals of a brand - its character (e'9. Amul girl,
Pillsbury doughboy) and its logo. Both are elements of brand identity.
A)Brand attitude
B)Brand lmage
C)Brand Symbol
D)Brand Positioning
Answer: Brand Symbol

-(l

6.Can be thought of as a perceptual map of in which like products of the same
company (say, toothpaste) are positioned very close to one another and compete more

i/r'ASAR
k4{}aN

Subject code



with one another than with brands of other companies.
A)Brand Comparison
B)Canniballzation
C)Positioning
D)Brand Associations
Answer: b. Cannibalization

7. A marketer needs to understand that some 'general traits' of a brand name are:
A)Easy to recognize
B)Easy to pronounce
C)Easy to memorize or recall
D)East to recognize, pronounce, recalls
Answer:d

8. Close up, Doordarshan, Frooti, Babool, Fair and Lovely, Band-aid and Ujala are the
examples of...........
a. Descriptive Brand Name
b. Suggestive brand name
c. Free Standing brand name
d. Position
Answer: a

9, Kadak, Xerox, Exxon, Fidji are examp les of
A)Free Standing brand name
B) Descriptive Brand Name
C)Suggestive brand name
D)Suggestive and descriptive name
Answer: Free Standing brand name

'10. Whisper, Visa, Tropicana, Surf, Limca, Crush, Denim are examples of-
A)Descriptive Brand Name
B)Suggestive brand name
C)Free Standing brand name
D)None of the above
Answer: Suggestive brand name
11. Watches sold as a Jewellery is related to-
A)Titan Raga
B)Tanishq
C)Swatch
D)GoldPlus
Answer: Tanishq

12. Vaseline- petroleum jelly sold as lip salve and moisturizer, is an example of-
A) Benef it related positioning
B)Positioning by usage occasion and time of use
C) Category related positioning
D) Price Quality positioning
Answer: Category related positioning

v",,/ASAR,
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Multiple choice questions:

1. Many people wa[t BMW, only a few are able to buy" this is an example of
A)Need
B)Want
C)Demand
D)Status
Answer: C

2. This is the act ofobtaining a desired object from someone by offering somethiag in retum.
A)Marketing Myopia
B) Selliry
C)Exchange
D)Delivery
Answer: Exchange

3. It's a combination ofquality, service & price_
A) Marketing Triad
B) Customer Value Triad
C) Customer Salisfaction Tdad
D) Service Quality T ad
Answer: Customer Value Triad

4. This model is highly firm cent c, u,here the iirm believes that thc compctitive edge lies in its ability lo
innovale.

A) Conventional
B) Contcmporary
C) Competitive
D) None of the above
Ansr}er: ConYentional

5. "Marketing is the activity, set of & proccsses for creating, cornmunicating, dclivc ng &
offe ngs that have va.lue for custome$, clients, partllels & society "

A) Institutions, satisrying
B) Orgaaizations, exchanging
C) Institutions, excharging
D) Organizations, understanding
Answer: Institutions, exchanging

I4.ASAR.
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6.lnvolves purchase fiom various sources & assembled at one place - involves 
^creation 

&

-"i"i"r*"'.,'"f ifr" t,ock of goods purchased & .... ....... ....Involves transfer ofownership ofthegoods

A) Selling & Bulng
B) Assembling & Selling
C) Buying & Assembling
D) Assembling & Buying
Answer; Assembling & Selling

7. These are the fo1m ofhuman needs take as shaped by culture & individualpersonality'

A) Wants
B) Demands
C) Needs
D) Social Needs

Answer: Social Needs

8. Want for a specific product backed by an ability to pay is called

A. Demand
B. Need
C. want
D. Customer
Alswer: Demand

9. The lbllowing is not a type ofMarkoting Concept

A) Tbe production concept
B) The selijng concept
C) l'he societal marketing concept

I)) The Supplier Conccpt

Answer: The Supplier Concept

10. W1]o is the father ofModem Markcting?
A) Peter Drucker
B) Philip Kotler
C) l-ester Wunderman
D) Abraham Maslow
Ans*er: Philip Kotler

I I I he term marL(ling rcleri lo:

A) Advertising, Salos Promotion, Publicity and Public Relational activities

B) \ neu produjt nceds idcas. Dc\ elopments. concepl! and impro\ cmenls

Cr salc. Planninlr, Strdlcgy and lmplemcnlalion

D A philosophy that shesses customer value and satisfaction'

,Ln"rver: A piiiosophy that stresses customcr value ard satisfaction'

,, 
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2.Ifthere is much data in the database,technique such as

and reducing the duplication.
A)Mining
B)Data Warchouse

C)Normalization
D)Collecting
Ans:C)Normalization

can bc used for orcaniTin!

lcngthy infonnation is presented in tabular or graphical fbrmat and stored3.ln

approprialel).
A)OrSanizinS

B)SLrmnrarizing

C)S)nthcsizing
I))t)ecision Making
Ans:B)Summarizing

4.The inlormalion is in ordcr to find thc relationships.redundanc;es aDd patterns

A)Analyzed
Il)Collcct
C)Storcd

D)Managc

Subject Code

l. is the process where ente4)rises gathered information is

organized.stored,shared,and analyzed using defined techniques.

A)lnformation
B)Knos Iedge ManJgernenr

C)Decision Making
D)PIanning

Ans: B)Knowlcdgc management

!$ASAI'



Ans:A)Analyzed

5.The is a soflrvalc implementation that can be acccssed fron anl'lvhere through thc

internet,

A.)l'lann ing

B)Tesling

C)Knowledge base

D)Automation

Ans: C)Knolvledgc hase

accelerates thc estimation process and adds hiSh accuracy6

A)Decision making

B)User

C)Organization

D)Critcria

Ans: A)Decision mtking

7.l he ganization is an organization charactcrized by a decp commitmenl1()

leaming and education with the intention ofcontinuous imprcvement.

A)Main
B)Leaming
C)Developed

D)Technical
Ans: B)LearIling

8. Organizational transformation takes place when there is a change in the way the 

-

Is done or in the event of a re-engineering or restocturing activity.

A) Thinking
B) System

C) Decision

D)Business

Ans:D)Bminess

9. There are 

-key 

stages for managing orgarizational tansfomation along with the

c tical success facto$ for managing change at each state

A)One

B)Two
C)Three

D)lour
Ans:C)Three

I0.Create new-this means creating a deliberate change in direction using new

capabilities,whether that be in teons ofne\t products,seNices,processes or business models.

A)Palh

Ebt

, .ASAR,
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MULTIPLE CHOICE QUESTIONS:
1 . Thelermrl[UmUmUU. refe rslinaf cialinvestmenlif a h igh lyriskyand g rowtho r e ntedve ntu rew]th the o bjective of

earn ng a high rate of return.
(a)Venturecapital

(b)Merchantbanking

(c)Leas ng
(d)stategovernment

Answer: a. Venture capital

2. IL! [I[I[ 1is aroadtowardsa high growth economy
(a)Venturecap tal
(b)Merchanlbanklng
(c)Leasing

(d)stategovern[fent.

Answer: a. Venture capital

3. a]]nmtrmfll[actasanintermediarytoiinkupthesourcesofideasandthesourcesoffund. (a)Venlure
capital
(b)[/erchantbanking
(c)Leasing
(d)stategovemment.

Answer: a. Venture capital

5. IDB , FC ,lC C letc. arepromoted by -LULUItlrA,flIt.
(a) VC Fsofspecializedfinanc alinst tLttton

(b) V C F s of commercial bank
(c) PrivateVCFs
(d)Leasing

Answer; a. VCFsof specializedfinancialinstitution

4. V C Fs of specia ized financlal institution promoled by unmmm0!.
(a) Centralgovernment
(b) RBI

(c) stategovernment
(d) Leasing.
Answer: a. Central Governement



6. Write the example ofV C Fs of state fin ancial in stitution

(a) KSIDC
(b) TD lCl
(c) cvcF
(d) PrlvateVCFs.
Answer a. KSIDC

7. Whichofthefo 0wng s aVCFprcmotedbyspecializedfinanca nstituton

(a)lndusventulecapitalfund

(b) lL & FSVert!re corporation ltd.

(c) IDB venturecapltal fu nd

(d)PrivateVC Fs

Answer: c.lDBlventurecapital fund

8. OffshoreVCFSare promoted byli tltUutlJulLl Lll0ll! & f nancial nstitution

(a) Forelgnbanks
(b) Privatebanks
(c) Statebanks
(d) Centralbanks.
Answer: a.Foreignbanks

9. H gh risk is an outstand ng feature 0f lllllilrllluiuti lll

(a) [i]utua fund

(b) venlurecapital

(c) Debenturefifance

(d) govt.bonds.

Answer b. Venture Capital

11. flnl[[[illll]capita isneededforproductdevelopmentandiniUalmarketing
(a) seedcapital

(b) Startupcapital

(c) Jirstroundfinancing

(d) PrivateVCFs.
Answer: Startup capital

1 2. nlllllil[]til! provided ata stage when plod uct has bee n alnchedirthemarketbuthasnotealned
proflts to meetfuture capita feeds.

(a) flrstrourdlnancing
(b) Second round fin anclng

(c) Slartupcapital
(d) Debentureiinarce.

Answen b. Second round financing

enough

li!
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13.illtllt[r]capilaLisprovidedforearlymanufacturingandmarketingexpense

10. J [I[[]JI| is needed fordeve oping a product in the iniUalstages

(a) Seedcap tal

(b) Startupcapital
(c) Second roundf nancing

(d) PrivateVCFs.
Answeri a. Seed capital

|,'/


